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Abstract

This study investigates the impact of watching motives of parenting reality TV Program, <Dad! Where Are We Going?>(MBC),
<Superman is Back>(KBS2) on user satisfaction and rewatching. Viewing motives of parenting reality TV Program are found as
‘interest’, ‘charm of children characters’, ‘relief of loneliness’ and ‘express everyday feelings’. The result shows that there is
significant difference in watching time according to the factor of ‘charm of children characters’. Also ‘interest’ and ‘expression of
everyday feelings’ affect viewing satisfaction of viewers. It is necessary to plan interesting reality program and arrange attractive
characters to improve viewing satisfaction of TV program.
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Classification Frequency Percentage

Sex
Men 157 51.1

Women 150 48.9

Education

~ 19 59 19.2

19 ~ 29 61 19.9

30 ~ 39 61 19.9

40 ~ 49 62 20.2

50 ~ 59 64 20.8

Job

Students 107 34.9

Office Jobs 97 31.6

Professions 20 6.5

Self Employed 25 8.1

Housewife 50 16.3

CEO 2 0.7

Etc 6 2.0

Hours per day
watching TV

Within 1 hours 49 16.0

1- 2 hours 111 36.2

2- 3 hours 83 27.0

Over 3 hours 64 20.8

Hours per day
watching parenting
reality TV Program

Within 10 minutes 171 55.7

10- 30 minutes 106 34.5

30 min- 1 hours 21 6.8

Over 1 hours 9 2.9

1.
Table 1. Demographic characteristics of the respondents

.
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5.010 , (Cronbach )
.719, 4.354 .
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Question Amusing
Charm of the
children who
appeared

Relieve loneliness Express Feelings

It amuses me .767 .054 .129 .072
It set me free from anxiety .750 .054 .186 .012

It makes me funny .739 .110 .204 .173
It gives pleasant relaxation .659 -.155 .142 .451

I feel interests aside from the story .641 .421 .061 .233
children are pure .307 .729 .094 .163
children are bright -.141 .704 .225 .049

children are free-spirited .086 .694 .334 .193
children act unpredictably .549 .570 .107 .172
It don't want to be alone .250 .123 .866 .098
It lessens my loneliness .205 .216 .817 .016
I watch it when alone .154 .407 .733 .216

It deal with common emotions .035 .158 -.036 .843
It emphasize family bond .315 .118 .083 .811

It describes everyday life well .140 .199 .275 .617
eigen value 5.749 1.840 1.455 1.048

F 38.324 12.269 9.703 6.987
Mean 5.165 3.533 4.573 4.461

Cronbach‘s alpha .824 .684 .856 .728

3.
Table 3. Factor analysis of parenting reality TV Program

Factors Question Mean Cronbach's alpha

Viewing
satisfaction

When I watching it, I feel a sense of achievement.
I enjoy watching parenting reality program.

It satisfies my viewing needs.
5.010 .843

Rewatching
I used to watch the program again what I watched.
I often watch the program more than two times. 4.354 .719

2.
Table 2. Measurement Item of Major Factors
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= .034) ,
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Classification Sum of squares df Mean square F

Interest
In group .603 3

.218 .884
Out Group 278.937 303

Relief of
loneliness

In group 2.038 3
.571 .635

Out Group 360.619 303

Charm of the
children

In group 11.103 3
2.936 .034*

Out Group 381.977 303

Express everyday
feelings

In group 4.830 3
1.295 .276

Out Group 376.575 303

*p<.05 **p<.005 ***p<.001

4. TV
Table 4. Relation between Viewing Motives and Parenting Reality Program viewing
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Independence variables
Dependent variables (Beta)

satisfaction rewatching
viewing hours per day .081

.448***
-.005
.087
.294***

.087*

.398***

.288***
.001
.204***

viewing motivation

Amusing
Charm of the children who

appeared
Relieve loneliness
Express Feelings

R2 .491 .510
adjusted R2 .482 .502

F 58.020*** 62.613***

*p<.05 **p<.005 ***p<.001

5.
Table 5. Impact of Program viewing motives on satisfaction and rewatching
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